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1. Introduction 
 

1.1. The Feature Display Program (FDP) is an optional service that allows participating brewers the opportunity to advertise on the 
selling floor of participating Beer Stores across Ontario. Participation varies by store and display model (Appendix 1 and 2). 

 
1.2. The Feature Display Program consists of a product display, a poster frame and an optional brewer provided poster located on 

the selling floor of participating TBS locations. 

1.2.1. Brewers have the opportunity to design and merchandise product in the space and provide a poster for the display 
frame. 

1.2.2. Brewers may forego the opportunity described in section 1.2.1. and TBS will set up a visually appealing display of beer 
(default display) with the TBS default poster. 

1.3. TBS locations will participate in the program based on available space and security mandates.  Each participating store will 
have one 4’ x 4’ display, one 3’ x 2’ display or one end-aisle display (Appendix 1 and 2) located in a TBS-approved position on 
the selling floor as dictated by store format, configuration and customer flow. 

1.4. The FDP calendar consists of 9 zones based on geographical proximity and 13 display periods each comprised of 4 weeks. 
The 13 display periods run from January 7, 2019 to January 5, 2020. There are a total of 117 windows per year (1 brewer 
display x 9 zones x 13 periods).  Display rates are based on transaction count history and vary by window (zone x period) 
(Appendix 3). 

1.5. The Feature Display Program Guidelines are subordinate to the following: 

 TBS Store Listing Policy 
 TBS Pricing Communication Policy 
 TBS Product Stickering Policy 

 
1.6. These Guidelines and all communication related to the Feature Display Program are for the sole use of the Beer Store and for 

the reference of those brewers participating in the program. 

1.7. The execution of the FDP in no way obligates the Beer Store to run subsequent programs in future. The decision to continue 
Feature Displays in future rests solely with the Beer Store. 

2. Display Window Allocation, Assignment and Draft Process 

2.1. Display windows are allocated to brewers based on total provincial sales (including Home Consumer, Licensee and 50% of 
sales to LCBO, Agency and Retail Partner, excluding Cider sales) for the most recent 12 month period (Appendix 4). All data is 
reviewed and updated annually. 

2.2. A total of 23 windows will be allocated to small brewers. The number of windows reserved for small brewers in each zone will 
be prorated based on the total number of draft windows available in each zone. 

2.3. Any brewer with a window allocation equal to or greater than the number of program periods (13 periods) will be assigned 
specific windows in order of market share and as determined by the Beer Store 

2.3.1. Windows are assigned based on the principle of maximizing exposure across zones and periods.  Assignment will 
progress diagonally on the matrix (Appendix 3) from left to right and top to bottom. 

2.3.2. If the number of windows allocated to a brewer exceeds the number of program periods, the windows are assigned in 
adjacent zones progressing from left to right. 

2.3.3. Should the first available period for a brewer fall within a zone in which that brewer has already been assigned a 
window, the assignment will be shifted to the next available window within a zone not previously assigned to that brewer. 
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2.3.4. Once a brewer has received their full allocation, the process is repeated for the brewer with the next highest market 
share beginning with the first available zone in the earliest available period (working from left to right and top to bottom 
on the matrix). 

2.3.5. The Beer Store reserves the right to re-assign windows (without changing the allocation of windows to brewers). 

2.3.6. Brewers assigned windows are required to confirm the windows they wish to reserve by 5pm on Thursday, 
September 13, 2018.  The offer of windows will expire after this date in the absence of a written confirmation of 
acceptance from the brewer.   

2.4. Brewers with a window allocation of less than the number of program periods will participate in a draft to reserve their windows 
(Appendix 5). 

2.4.1. Individual small brewers are unable to receive an allocation of windows greater than 5% of the total number of FDP 
windows allocated, unless each brewer’s unadjusted market share is at least 5%.  If the SBI-adjusted market share 
would cause a small brewer to be allocated a number of windows greater than 5%, the unearned allocation beyond the 
5% cap will be redistributed within the total small brewer allocation proportionate to each brewer’s market share. 

 
2.4.2. Any small brewer with insufficient SBI-adjusted market share to earn at least 1 window will participate in the small 

brewer draft to allocate a total number of windows to such small brewers so that small brewers are reserved 20% of 
total FDP windows. 
 

2.4.3. The draft for un-assigned windows is structured as a series of cycles. For cycle 1, brewers are placed in descending 
order of market share with a maximum selection of 3 windows per brewer. Brewers entitled to more than 3 windows in 
total will receive their remaining windows in successive draft cycles. For subsequent cycles, brewers are ranked in 
descending order of remaining windows with a maximum selection of 3 windows per brewer. Brewers with an equivalent 
number of remaining windows will then be placed in descending order of market share. The minimum selection for any 
brewer is one window. 

 
2.4.4. The small brewer draft will run as a draft within a draft and will occupy the last position in cycle 1. The maximum and 

minimum selection for any brewer in the small brewer draft is one window. Priority is determined in the following 
manner: 

 
2.4.4.1. First priority to brewers that applied for the program in the previous year but did not have an opportunity to 

participate in the draft (according to the order of the previous year). 
 
2.4.4.2. Second priority to brewers applying for the first year (a random draw will determine the draft order).  
 
2.4.4.3. Third priority to brewers that applied for the program in the previous year and participated in the draft but 

declined the opportunity (according to the order of the previous year). 
 

2.4.4.4. Fourth priority to brewers that participated in the program in the previous year (according to the order of the 
previous year). 

 
2.4.5. Brewers interested in participating in the draft for the unassigned windows must complete the application form 

in the accompanying email by 5pm on Thursday, September 13, 2018. Completing the form will not secure a 
window in the 2019 FDP but will confirm a position in the draft. Correspondence on the 2019 FDP draft process 
will be communicated to only those brewers that declare their interest in the draft prior to the deadline. 

2.4.6. Any windows remaining following the completion of the draft (Appendix 5) will be offered to brewers in descending order 
of market share, in a final cycle, to a maximum of one window per selection to any interested small brewers, then to any 
interested large brewers, then back to any interested small brewers again. This process will repeat until all windows are 
reserved. 

2.5. In the event of a brewer merging with or being acquired by another during the term of this program, the resulting entity 
(brewer/brewer family) will retain the display windows originally allocated to or reserved by that brewer for the remainder of the 
program term. 
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2.6. Brewers provided with the opportunity to participate in the program may accept or decline any or all offered windows at their 
discretion. 

2.7. The draft process for any reserved window(s) for which a brewer has cancelled (section 3.1) will be offered in increments of one 
window per brewer in descending order of market share, first to any interested brewers not already offered a window(s) in the 
same brewer category (e.g. small brewers) and then to the alternate brewer category (e.g. large brewers).  If a brewer accepts 
a window with less than 6 weeks lead time before the start of the program, the brewer accepts all responsibility to ensure that 
sufficient product is available in all participating stores for the duration of the period. 

2.8. Depending on brewer interest in participating in the FDP, it may not be possible to provide every brewer with an allocated 
window in the program due to the limited number of windows available. 

3.  Program Timelines 

3.1. If, following the completion of the draft, a brewer chooses to cancel their reservation, they must notify TBS in writing 16 weeks 
prior to the start of the display window.  Effective period 2, the brewer will be charged in full according to the rate card if 
cancellation is received with less than 16 weeks written notice. Small brewers will still be designated a “participating” brewer for 
the next year’s draft (Section 2.4.4.4.) and will not be provided with a replacement window(s). Cancelled window reservations 
will be offered to other brewers in accordance with Section 2.7. 

3.2. Following acceptance of a window, a brewer may re-assign a window to another brewer with which it has a registered agency 
relationship pursuant to applicable liquor regulations.  Notification of this change must be communicated to TBS in writing from 
the brewer that secured the reservation no later than 8 weeks prior to the display window. There will be no impact to the draft 
order for either brewer. 

3.3. Participating brewers must send their program details to TBS no later than 8 weeks before the start of the display period by 
filling in the Submission Form template and submitting this form by e-mail to TBS. TBS will review the program within 5 
business days and reply back to the brewer with: (i) an approval, (ii) an approval with conditions, or (iii) a rejection along with 
rationale based on a set of established criteria as outlined in the submission form. 

3.4. All subsequent changes to any details of the program must be documented through a change to the original Submission Form 
(the version number and date must be updated each time) and submitted by e-mail to TBS according to the following timelines.  
If the changes are approved, an administration charge may apply. 

 
3.4.1. A change in sku must be submitted to TBS for review no later than 6 weeks prior to the launch of the window.  

3.4.2. Any other change must be submitted to TBS for review no later than 10 business days before the proposed change is to 
be executed in store. 

3.5. No later than 6 weeks prior to the display window, participating brewers must contact TBS Distribution to review the FDP sku, 
store listings, product availability and quantities required. 

 
3.6. TBS internal notification of skus and quantities will be announced 6 weeks prior to the start of the period. 

3.7. TBS reserves the right to modify or cancel any part of the Feature Display program with 30 days written notice.  

3.8. Participating brewers will receive notification of approved skus by e-mail 2 weeks prior to the start of the period along with a 
current store list. 

3.9. Program fees will be charged to the brewer at month end.  A billing notification will be included with the Weekly Brewer 
Remittance from TBS, for your records. 

4. Product and Inventory 

4.1. Each program can consist of a maximum of 2 beer skus of the same brand code and one brewer-affiliated property. 

4.2. The brand(s) featured on the FDP must be different from those featured on the ELDP by store per period. 
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4.3. To promote a stable and secure display, the beer sku(s) on display will be either the largest pack size available in that brand, a 
promotional pack or a launch pack excluding single containers. 

4.4. The same sku(s) may not be displayed in any given zone for consecutive periods. 

4.5. To promote an eye-catching and creative display without overloading the stores with inventory, TBS has defined display 
quantity maximums for standard pack sizes (Appendix 6).  Other standards will be defined as required. 

4.6. All product will be displayed as shipped from the brewer.  TBS reserves the right to remove plastic wrap from product and inner 
packs from mother cartons. TBS may levy an additional fee for this service. 

4.7. Only those stores listed with the FDP beer skus(s) will participate in the program.  All FDP stores may not carry the FDP sku(s) 
due to the Store Listing Policy.  Rates will not be adjusted to reflect a reduced number of participating stores as a consequence 
of non-listed skus. 

4.8. In the event that a participating store carries only 1 of the 2 FDP skus (for two-sku displays), the entire display footprint will be 
constructed using the listed sku. 

4.9. Brewers are responsible for ensuring product supply is available 3 weeks prior to the start of their program for store ordering 2 
weeks prior. 

4.10. The display inventory of the FDP beer sku(s) is not included in the calculation of store capacity. 

5. Display Regulations 

5.1. Each product display will have a 4’ x 4’ or 3’ x 2’ footprint. The 4’ x 4’ display consists of a base of 2 foot square, black recycled 
rubber mats joined together (4 mats per 4’ x 4’ display) along with a free-standing, double-sided poster stand positioned 
centrally on top of the mats. The 3’ x 2’ display consists of a steel merchandising unit with a 3’ x 2’ base and a built in poster 
frame. The end-aisle display consists of a 3’x2’ footprint with a poster frame mounted on the back panel of the end-aisle. Each 
of the display models elevate the product to protect it from damage. See Appendix 2. 

5.2. The position of the display on the selling floor is determined by TBS. Customer flow and access, operational requirements and 
visibility are the primary considerations in locating the display. Brewer representatives are not permitted to change the position 
of the display. 

5.3. A display must comprise stock of the approved beer sku(s) and may include brewer supplied posters or the TBS default poster.  
No other elements are permitted as part of the display. 

5.4. To promote a safe environment, the perimeter of the 4’ x 4’ display footprint (rubber mats) must be completely covered to a 
height of 18” (approximately 2 equivalent, 341ml industry standard bottle stacked cases).  Product may overhang the display by 
a maximum of 1" on each side and only if required for a safe and stable display as dictated by product dimensions. 

5.5. Measuring from the top of the display base, the stock of product in the display upon set up must achieve a minimum height of 
18” for the entire footprint. The stock of product in the display must also not exceed a maximum height of 48”.  These 
parameters are based on safety, operational and sight line considerations within the store. 

5.6. Where the display program includes 2 skus, stock of the skus will receive equal representation on the display. 

5.7. Displays cannot negatively affect the TBS brand or reputation and must not compete or conflict with existing TBS executed 
programs (e.g. TBS Promotions, 3rd party sampling, Related Products). Displays cannot include audio elements, recording or 
playback devices, cooking or re-heating of food products, sampling beer, vouchering, giveaways, beer coupons or on case. 

6. Poster 

6.1. In support of their program, brewers may, at their discretion and expense, design, produce and deliver two single sided posters 
for display in the poster frame subject to Sections 6.3. and 6.4. 
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6.2. All brewer supplied posters must adhere to the following requirements; 24”H x 36”W (landscape orientation) with a visible area 
of 23”H x 35”W and printed on 24pt card. 

6.3. Poster artwork is to be submitted to TBS for review and approval as part of a completed submission form and in accordance 
with the process outlined in Section 3.  The criteria for brewer poster approval includes, but is not limited to, the following: 

6.3.1. Compliance with all TBS Guidelines and Policies, including the TBS Pricing Communication Policy 

6.3.2. Professional in both content and appearance (no hand-drawn content) 

6.3.3. Depiction of brewer is limited to the brewer of the sku being displayed 

6.3.4. Depiction of brand is limited to the brand being displayed 

6.3.5. Depiction of sku(s) is limited to the sku(s) being displayed 

6.3.6. Self-powered if required 

6.3.7. Compliance with Section 5.7. 

6.4.   The final decision to approve or reject a poster rests solely with the Beer Store. 

7. Overlays 

7.1. Channel and pallet sign overlays are optional advertising components of the program which are designed, produced and 
merchandised by the brewer (the brewer is responsible for displaying the overlay(s) at the outset of the period).  Price tickets 
must not be moved or removed during the process. 

7.1.1. Channel overlays must be 1 1/4”H x 3”W, inanimate and printed on 10pt card for display in the channel near the sku to 
the right of the price ticket in self-serve areas. 

7.1.2. Pallet overlays must be 18”H x 18”W, inanimate and printed on 18pt card for display in the channels on the pallet sign, 
overtop of the brand graphic and held in place by the side clips. 

7.2. Overlays cannot be displayed on any other TBS in-store display. 

7.3. Due to the proximity of the overlays to Beer Store price tickets, the overlays cannot be used to communicate price and/or a 
price differential. 

7.4. Overlay requirements per store are dependent on store type and store brand listings.  Brewers are responsible for determining 
the overlay requirements for their program. 

8. Merchandising of the Display 

8.1. Initial Set-Up 

8.1.1. Brewer representatives must book an appointment to merchandise their display space by contacting stores via email by 
the Friday prior to the start of their display window.  Please note that store systems block public e-mail servers such as 
hotmail, yahoo, beer.com, etc. Representatives must arrive at the store for set-up during store hours but no later than 
one hour prior to store closing unless otherwise scheduled and approved by the store.  Set-up must adhere to a defined 
schedule of Monday through Thursday of the first week of each period. 

8.1.2. TBS is responsible for positioning the displays in the store, loading the product onto the displays (default display) and 
inserting the optional brewer-provided poster into the frame. 

8.1.3. The brewer is responsible for reconfiguring the product (optional) in accordance with the approved submission form and 
in consideration of customer safety (Section 9.4.). 
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8.1.4. While in store for set-up, brewer reps cannot engage customers to influence purchase decision in any fashion and 
cannot man the display.  Reps are permitted access only to the selling floor and are permitted to work only on their own 
display. 

8.1.5. Brewer reps must leave contact information with the store after initial set-up. 

8.1.6. Brewer reps are permitted to photograph only their display within one week of the display build (all other photography 
inside the store must be pre-authorized by the TBS Retail Division). 

8.1.7. For single-sku displays, where there is insufficient stock of product to meet the minimum display standard outlined in 
Sections 5.4. and 5.5., no display will be constructed. Once sufficient stock of the approved sku is available, the display 
will be set up. 

8.1.8. For two-sku displays with insufficient stock: 

8.1.8.1. Where there is insufficient stock in only one of the approved skus to meet the minimum display standard 
outlined in Sections 5.4. and 5.5. and there is sufficient stock of the second sku, the entire display will be 
constructed using the second sku in the approved configuration.  This single-sku display will remain in place 
until such time as sufficient stock of the first sku is available to construct the minimum display standard. 

8.1.8.2. Where there is insufficient stock in both approved skus to meet the minimum display standard outlined in 
Sections 5.4. and 5.5., no display will be constructed.  TBS will remove the mats or merchandising unit from 
the selling floor until such time as sufficient stock of at least one of the approved skus is available to construct 
the minimum display standard. 

8.2. Maintenance of the Displays 

8.2.1. Provided sufficient stock is available, TBS will replenish the displays twice daily and also ensure that the displays do not 
sell down below the minimum height of 18” (above the mats). 

8.2.2. If the sku sells down below the 18” minimum and cannot be replenished, the following display substitution protocol will 
be applied in order as follows: 

8.2.2.1. For two-sku displays where there is sufficient stock of the second sku, the entire display will be constructed 
using the second sku in the approved configuration. 

8.2.2.2. The display will be reconstructed using the largest available pack size of the same brand and same container 
in the default configuration. 

8.2.2.3. The display will be reconstructed using the largest available pack size of the same brand and alternate 
container in the default configuration. 

8.2.2.4. The display will go dark. The mats or merchandising unit, remaining stock and brewer posters will be removed 
from display and stored safely in the back. The poster frame will remain in position with the TBS default poster 
on display. 

8.2.2.5. In all options described above (Section 8.2.2.), the approved brewer posters will remain on display only while 
the product on display is consistent with the copy on the poster. Otherwise the brewer posters will be 
removed.  

8.2.3. Brewers are responsible for replacing missing, damaged and/or stolen posters throughout the period. 

8.3. Display Tear Down 

8.3.1. At the conclusion of the period, TBS will transport all product remaining on display to the stock room. 
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8.3.2. The brewer must advise the store by e-mail (in advance) to retain the posters for pick-up. TBS will store the posters 
until the Sunday following the conclusion of the period at which time the posters will be recycled or discarded as 
appropriate. 

9. Safety and Security 

9.1. The safety and security of customers, staff and company assets take precedence over merchandising and marketing 
considerations. 

9.2. If TBS determines, in its sole discretion, that a store is unable to adequately manage the program due to theft, break and enter 
issues or during construction, the store will be removed from the program either permanently or temporarily with no reduction to 
the rate card. 

9.3.  In order to address security and safety concerns, TBS reserves the right to: 

9.3.1. reject any submission on the basis of a display that significantly impairs the sightlines of staff and/or security cameras 
such that security and/or safety are jeopardized 

9.3.2. adjust the position of a display in the store to improve sightlines 

9.3.3. change the alignment of the display or sign frame to improve sightlines 

9.3.4. modify and/or remove the program in stores should the display prove not to be safe and/or secure after set-up 

9.4. Mats should never be left on the selling floor without product as this presents a safety hazard.  Product must be piled on the 
mats at all times and not piled loosely on the floor.  Caution must be applied when building the display to avoid damaging 
product. 
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Appendix 1:  Store List 
 

 

ZONE STORE# DISPLAY MODEL ADDRESS CITY 

Zone 1 4301 4'x4' 113 STATION STREET BELLEVILLE 

Zone 1 4501 4'x4' 121 CATARAQUI STREET KINGSTON 

Zone 1 4601 3'x2' 1860 BANK STREET OTTAWA 

Zone 1 4603 3'x2' 1984 BASELINE ROAD OTTAWA 

Zone 1 4610 End Aisle 2144 CARLING AVENUE OTTAWA 

Zone 1 4615 3'x2' 1669 MERIVALE ROAD OTTAWA 

Zone 1 4621 4'x4' 753 NOTRE DAME ST EMBRUN 

Zone 1 4622 3'x2' 499 TERRY FOX DRIVE KANATA 

Zone 2 2104 3'x2' 285 TAUNTON ROAD E. OSHAWA 

Zone 2 2107 4'x4' 195 KING ST. E. BOWMANVILLE 

Zone 2 2112 3'x2' 1801 DUNDAS STREET EAST WHITBY 

Zone 2 2114 3'x2' 3950 BROCK ST. N. WHITBY 

Zone 2 2141 3'x2' 476 DIVISION STREET COBOURG 

Zone 2 3444 4'x4' 275 ATHERLY ROAD ORILLIA 

Zone 2 4557 4'x4' 443 THE QUEENSWAY SOUTH KESWICK 

Zone 2 4703 3'x2' 1154 CHEMONG ROAD PETERBOROUGH 

Zone 3 2018 3'x2' 7850 WESTON ROAD WOODBRIDGE 

Zone 3 2311 3'x2' 904 DUFFERIN STREET TORONTO 

Zone 3 2312 4'x4' 500 DUPONT STREET TORONTO 

Zone 3 2374 3'x2' 9771 JANE STREET VAUGHAN 

Zone 3 2376 3'x2' 2625A WESTON ROAD TORONTO 

Zone 3 2483 3'x2' 9780 MARKHAM RD MARKHAM 

Zone 3 2485 4'x4' 13469 YONGE STREET RICHMOND HILL 

Zone 3 3427 3'x2' 17250 HIGHWAY #27 SCHOMBERG 

Zone 4 3404 4'x4' 161 YOUNG ST. ALLISTON 

Zone 4 3428 3'x2' 71 MAPLEVIEW DRIVE BARRIE 

Zone 4 3504 4'x4' 511 VALOIS DRIVE MATTAWA 

Zone 4 3611 4'x4'  3RD AVENUE & MAIN ST. LEVACK 

Zone 5 2059 3'x2' 2925 EGLINTON AVE. W. MISSISSAUGA 

Zone 5 2310 4'x4' 3429 BLOOR STREET W. ETOBICOKE 

Zone 5 2322 3'x2' 3154 HURONTARIO STREET MISSISSAUGA 

Zone 5 2328 3'x2' 420 LAKESHORE ROAD EAST MISSISSAUGA 

Zone 5 2356 3'x2' 1718 WILSON AVENUE NORTH YORK 

Zone 5 2379 End Aisle 81 BILLY BISHOP WAY NORTH YORK 

Zone 5 2466 3'x2' 2360 KENNEDY ROAD SCARBOROUGH 

Zone 6 2004 3'x2' 2890 QUEEN ST. E BRAMPTON 

Zone 6 2019 3'x2' 11 WORTHINGTON AVENUE BRAMPTON 

Zone 6 2020 3'x2' 1071 MAPLE AVE. MILTON 

Zone 6 4040 3'x2' 710 WOOLWICH STREET GUELPH 
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ZONE STORE# DISPLAY MODEL ADDRESS CITY 

Zone 7 3002 4'x4' 280 MURRAY STREET BRANTFORD 

Zone 7 4059 3'x2' 959 FENNELL AVE. EAST HAMILTON 

Zone 7 4060 4'x4' 75 CENTENNIAL PKWY N HAMILTON 

Zone 7 4066 4'x4' 396 ELIZABETH STREET BURLINGTON 

Zone 7 4073 3'x2' 135 #8 HIGHWAY STONEY CREEK 

Zone 7 4076 3'x2' 2020 APPLEBY LINE BURLINGTON 

Zone 7 4077 4'x4' 1235 FAIRVIEW ST BURLINGTON 

Zone 7 4078 3'x2' 1408 UPPER JAMES STREET HAMILTON 

Zone 8 4157 3'x2' 200 FRANKLIN BLVD. CAMBRIDGE 

Zone 8 4166 3'x2' 875 HIGHLAND ROAD WEST KITCHENER 

Zone 8 4201 3'x2' 99 DIEPPE ROAD ST. CATHARINES 

Zone 8 4209 3'x2' 6757 LUNDYS LANE NIAGARA FALLS 

Zone 8 4213 4'x4' 78 ORMOND STREET S. THOROLD 

Zone 9 3105 4'x4' 1600 DUNDAS STREET E. LONDON 

Zone 9 3108 3'x2' 1199 OXFORD STREET WEST LONDON 

Zone 9 3110 3'x2' 3069 WONDERLAND ROAD S. LONDON 

Zone 9 3251 3'x2' 2380 WALKER ROAD WINDSOR 

Zone 9 3256 3'x2' 3240 DOUGALL ROAD WINDSOR 

Zone 9 3258 3'x2' 8150 TECUMSEH BLVD. E. WINDSOR 

Zone 9 3268 3'x2' 12022 TECUMSEH ROAD TECUMSEH 

 

 

  
End Aisle 

1 FDP display per store 
(3’x2’ footprint, end aisle 

with product and a  
3’x2’ poster frame) 
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Appendix 2:  Summary of Display Models 

  
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

72” 

3’x2’ 
1 FDP display per store 

(3’x2’ footprint, merchandising unit 
with product and a 3’x2’ poster frame) 

4’x4’ 
1 FDP display per store 

(4’x4’ footprint, rubber mat base with 
product and a 3’x2’ poster frame) 

End Aisle 
1 FDP display per store 

(3’x2’ footprint, end aisle with 
product and a 3’x2’ poster frame) 
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Appendix 3:  Rate Card 
 
 
 

PERIODS 

ZONES 

Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 Zone 9 

Ottawa/                               
Belleville 

Peterborou
gh/Oshawa 

GTA 
Central/No

rth 

Barrie/                                        
Northeast 

GTA 
West 

Brampto
n/Oakvill

e 

Burlingto
n/Hamilto

n 

Kitchener
/Niagara 

London/                                          
Windsor 

1 January 7 - February 3 $2,800 $3,400 $2,500 $900 $2,000 $1,500 $2,800 $2,300 $2,700 

2 February 4 - March 3 $2,800 $3,500 $2,600 $1,000 $2,000 $1,400 $2,800 $2,300 $2,700 

3 March 4 - 31 $3,000 $3,600 $2,700 $1,000 $2,300 $1,500 $2,900 $2,400 $3,000 

4 April 1 - 28 $3,000 $3,600 $2,800 $1,100 $2,700 $1,700 $3,000 $2,500 $3,100 

5 April 29 - May 26 $3,400 $4,500 $3,600 $1,300 $3,300 $2,100 $3,500 $3,000 $3,600 

6 May 27 - June 23 $3,600 $4,800 $3,700 $1,400 $3,600 $2,100 $3,600 $3,100 $3,800 

7 June 24 - July 21 $3,500 $4,800 $3,700 $1,400 $3,700 $2,100 $3,700 $3,100 $3,700 

8 July 22 - August 18 $3,700 $4,900 $3,700 $1,400 $3,100 $2,000 $3,700 $3,300 $3,700 

9 August 19 - September 15 $3,600 $4,600 $3,500 $1,200 $2,600 $1,900 $3,500 $3,100 $3,400 

10 September 16 - October 13 $3,400 $4,300 $3,400 $1,200 $2,300 $1,800 $3,400 $3,000 $3,400 

11 October 14 - November 10 $3,100 $3,900 $2,900 $1,000 $2,200 $1,700 $3,100 $2,700 $3,200 

12 November 11 - December 8 $3,100 $3,700 $2,800 $1,000 $2,100 $1,600 $3,000 $2,600 $3,100 

13 December 9 - January 5 $2,800 $3,600 $2,600 $1,000 $2,000 $1,500 $2,800 $2,400 $2,900 
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Appendix 4:  Window Allocation 
 
 

BREWER / BREWER FAMILY * #WINDOWS 

L
A

R
G

E
 B

R
E

W
E

R
S

 Labatt Breweries Ontario * 45 

Molson Ontario Breweries * 40 

Sleeman Breweries Ltd. * 7 

Carlsberg 1 

Grolsch Brewery 1 
S

M
A

L
L

 B
R

E
W

E
R

S
 

Brick Brewing Co . 6 

Moosehead Breweries Ltd. * 6 

Steam Whistle Brewing 4 

Muskoka Cottage Brewery 2 

Mountain Crest 1 

Beau's All Natural Brewing Co. 1 

Amsterdam Brewing Co. 1 

Small Brewer Draft 2 

  
117 
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Appendix 5:  Draft Order 
 

 

DRAFT CYCLE DRAFT ORDER BREWER / BREWER FAMILY * #WINDOWS 

1 1 Sleeman Breweries Ltd. * 3 

  2 Brick Brewing Co. 3 

  3 Moosehead Breweries Ltd. * 3 

  4 Steam Whistle Brewing 3 

  5 Carlsberg 1 

  6 Grolsch Brewery 1 

  7 Muskoka Cottage Brewery 2 

  8 Mountain Crest 1 

 9 Beau's All Natural Brewing Co. 1 

 10 Amsterdam Brewing Co. 1 

 11 Small Brewer Draft 2 

2 1 Sleeman Breweries Ltd. * 3 

  2 Brick Brewing Co. 3 

  3 Moosehead Breweries Ltd. * 3 

  4 Steam Whistle Brewing 1 

3 1 Sleeman Breweries Ltd. * 1 
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 Appendix 6:  Display Quantity Maximums 
 

 

PACK SIZE SIZE CODE 4' x 4‘ DISPLAY         4' x 2‘ DISPLAY         3' x 2‘ DISPLAY 

12 pack bottles 02 70  cases 35  cases 30 cases 

15 pack bottles 160 60  cases 30  cases 25 cases 

18 pack bottles 03 60  cases 30 cases 25 cases 

24 pack bottles 05 50  cases 25 cases 20 cases 

28 pack bottles 100 50  cases 25 cases 20 cases 

24 pack cans 33 70  cases 35 cases 30 cases 
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Appendix 7:  Term Dictionary 
 

beer sku (or sku)………………………….......a 6 digit TBS code comprised of a 4 digit brand code and a 2 digit pack size / container 
code (e.g. 067305 is the sku for a Coors Light 24 pack of 341ml bottles). 

brand……………………………………………a 4 digit TBS brand code (e.g. 0673 is the brand code for Coors Light). 

brewer…………………………………………..the party named in the User Agreement. 

brewer-affiliated property………………..…sponsorship or affiliated partnership as defined by an agreement between the brewer and a 
3rd party. 

brewer family………………………………….an Ontario-based brewer together with the brewers it represents as an agent. Brewer family 
aggregate market share is used to calculate window allocations. 

business day..………………..……………….Monday through Friday (not including Statutory Holidays). 

channel overlay……………………………….an optional advertising component of the program (1 1/4”H x 3”W, printed on 10pt card for 
display in the channel to the right of the price ticket near the sku on the Ice Cold Express, 
coolers and self-serve shelving). 

default display………………………………...a standardized, visually appealing display of beer without POP material. 

display…………………………………………..the physical arrangement of beer sku stock, sign frame and supporting poster. 

Framework Agreement………………………the Master Framework Agreement dated September 22, 2015 between TBS, it’s then 
shareholders and the Province of Ontario. 

large brewer…………………………………... a brewer with annual worldwide production greater than 400,000 hl.  

launch pack…………………………………....a new sku introduction (effective for a period of 4 weeks). 

period (or display period)............................one of thirteen periods as defined on the rate card. 

poster…………………………………………...an optional advertising component of the program (two, single sided, 24”H x 36”W posters, 
printed on 24pt card for display in the poster frame). 

promotional pack…………………………….a change to the standard package e.g. contest, in-case, offer, on-case etc. 

re-launch of a brand…………………….…...a change in graphics on container or packaging.  

retail price…………………………………..….the total price to the consumer of the beer sku on display or any components of the total 
price (e.g. content, taxes, deposit). 

sale………………………………………………a reduction in price, advertised at TBS for a 4 week period. 

single containers……………………………..product sold in single units (not wrapped in packs) e.g. 750ml cans, kegs. 

small brewer………………………………….. a brewer with annual worldwide production less than or equal to 400,000 hl. As per the 
Framework Agreement, Brick and Moosehead are designated small brewers. 

small brewer index (SBI)……………………as defined in Schedule 6.2(c) of the TBS Shareholders Agreement and applied provincially.                          
                          SBI-adjusted market share is the foundation of brewer window allocations. 

User Agreement……………………..………..a User Agreement between a manufacturer of beer and TBS providing for the listing of the 
manufacturer’s products for sale through TBS. 

window (or display window).......................one period / zone combination (e.g. Period 1 / Zone 1). 

window reservation…………..……..............a display window chosen by the brewer and confirmed by TBS as part of the assignment 
and/or draft process. 

zone…………………………………….............one of nine zones (geographic areas), based on geographic proximity. 


